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Defining SEO, LPO, PPC, and CPI
Search Engine Optimization (SEO) refers to the process of optimizing the organization’s online content to enable the search engines to show it as a priority or top result for searches involving certain keywords. This is a privilege that big organizations enjoy, while new businesses find it rough getting started with SEO (Miller, 2017). An example of good SEO is the Hubspot salesforce integration. It is exceptional because it is fast, reliable, and feature-rich content.
Landing page optimization (LPO) is the process that involves enhancing the elements on the website to improve its conversation. This is a subset of conversation rate optimization (CRO) and involves various methods to enhance the conversion objectives of the involved landing page. For example, a landing page optimization can include a headline and optional sub-headline as well as a brief description of what the company offers.
Pay-per-Click (PPC) refers to the digital marketing model that enables marketers to place ads on search engines and other digital platforms such as social media and third-party websites (Miller, 2017). Cost-per-Click (CPC), on the other hand, refers to the amount of money paid by a company for every click on the ad purchase link placement.
These four concepts are interrelated. For example, while SEO helps to improve organic traffic, it also leads to the development of visibility, which increases the cost-per-click. PPC is laser-targeted visibility, which increases the brand visibility and paid search or CPC. Pay-per-click (PPC) is a subset of the search engine in a marketing campaign where CPC is created through the click on the links with the ads about what the company is advertising. Therefore, each of these concepts is involved in enhancing digital marketing strategy change. With digital advertising increasing as the technology evolves, businesses are set to increase the ROI on CPC (for the third-party websites) and PPC (for the businesses advertising their product).
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